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Abstract The advertising language is a kind of language is very popular in 
today's society, all kinds of goods need to advertising. In advertising language are 
also a large number of rhetoric, the use of these rhetoric makes advertising to 
attract more people, but at the same time, we should also pay attention to some of 
the character and the word. This paper discusses the rhetoric of food and drug 
advertising language, advertising language and its influence on the Chinese 
language teaching of middle school and teachers towards the advertising 
language attitude and other aspects. 
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的连结起来，给我们以新鲜感和生动感。从而达到了宣传商品的作用。                                          
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3）花清香，茶新味   （康师傅茉莉清茶） 






































2）好水，好茶，好人喝。    （农夫绿茶） 
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无胃不至             有痔之士        一丸打尽        痔在必得  
无所不治             国色添香        天尝地酒        喝酒必汾  
无饿不坐             饮以为荣        饮人入胜        坐享其乘  
有口皆杯             口蜜腹健        咳不容缓        领鲜一步  
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